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Maureen Benson-Rea has a PhD in Marketing and International Business from the University of Auckland, an MBA from Henley Management College and Brunel University, UK, and a BA (Hons) in European Studies from the University of Lancaster, UK.  Her previous appointments include Director, Master of International Business (MIB) Programme, University of Auckland, (1996-2003), Senior Lecturer, European Affairs and International Business, School of Management and Organisational Development, Faculty of Management, University of Luton, UK (1989-93) and from 1979-1987 various positions at the Confederation of British Industry, UK, working in London, Brussels and Paris.  She is currently Co-Director of the newly formed University of Auckland Europe Institute. 

Recent publications include:  

‘Networks, Learning And The Lifecycle’, European Management Journal. 21 (5), pp. 588-597, 2003 (with H. Wilson).

‘Highly Skilled and Business Migrants: Information Processes and Settlement Outcomes’. International Migration. 41 (2), pp. 60-77, 2003 (with S. Rawlinson).

'New Zealand-Europe Trade Relations:  Reconciling Hyper-competition with the Tyranny of Distance', in: New Zealand and Europe:  Connections and Comparisons, edited by  B. Luciano and D. G. Mayes, Amsterdam, Rodopi, pp. 15-28, 2004 (with M. Mikic).

‘European Butter Battles: The New Zealand Dairy Board and Spreadable Butter’, in: European Business and Marketing: Strategic Issues, 2nd ed., edited by P. Harris, and F. McDonald, London., Sage Publications, pp. 241-249, 2004 (with R. Hadley).

‘Coopers Creek and the New Zealand Wine Industry’, in: Exploring Corporate Strategy, edited by G. Johnson, K. Scholes and R. Whittington, 7th ed., London, Prentice Hall, pp. 797-806, 2004 (with H. Wilson). 

Recent Supervision

Masters Supervision on EU, NZ-EU, in International Business Strategy and International Marketing:

Rühleman, F:  Strategies for non traditional entrants in a mature networked industry – (Germany-NZ), Master of International Business (MIB)

Aloni-Halfon, I:  Critical Components of Dynamic Capabilities: The Role of Skilled Migrants in Organisational Learning and Knowledge Transfer (EU-NZ), Master of International Business (MIB)

Peary, S J E: An International Analysis of Emissions Trading Markets: implications for business strategy (EU, NZ, US, Australia), Master of International Business (MIB)

Petoukhova, I: Exporting New Zealand Wine to Russia: an in-depth analysis of distribution networks, Master of International Business (MIB)

Wong, S: The Strategic Context for Developing Value- creating International Business Networks: A Comparative Study (NZ-China), Master of Commerce in IB (MCom).
Coombe, E: The Translator as a Cross-Cultural Expert in a Global Marketing Environment (with Sabine Fenton, Dept of Translation Studies), Master of Professional Studies 

Dong, W: Building a distribution network in China, Master of International Business (MIB)

Gedge, G: Communication antecedents in International Business: NZ – China, Master of International Business (MIB)

Xie, P I: Profiling the Chinese Wine Consumer, Master of International Business (MIB)

Xie, W: Late Entrants in Mature Industries (China-NZ); Master of International Business (MIB)

Zhuang, L: Travel Motivations of Chinese Overseas Travellers to NZ: a Factor-Cluster Segmentation Approach, Master of International Business (MIB)

Leng, X: Health Food retailing in NZ: New Understandings of the Asian Customer, Master of International Business (MIB)

Qi, M: The Impact of IT Assimilation on Export marketing by NZ Software Companies, Master of International Business (MIB)

Yu, S: Managing Co-branding in Alliances - The case of Philips and Nike, Master of International Business (MIB)

Yang, Q: Developing Strategic Options for Chinese Large-Scale Retailers using industry scenarios, Master of International Business (MIB)

Bowater, S: The Impact of Cultural Diversity on an Integrated European Network, Master of International Business (MIB)  
Isa, A,: Clusters in the Wine Industry in Hawkes Bay, Master of International Business (MIB);
Jones, H: An examination of the marketing implications of mobile internet: towards integration with the Integrated Marketing Communications model (Japan); Master of International Business (MIB)

Chen, K: Exporting NZ Wine to China, Master of International Business (MIB)

Ma, B: Chinese Migrants in the NZ IT Industry, Master of International Business (MIB)

Senadheera, P, A:  Network approach to Exporting NZ Oysters to Europe, Master of International Business (MIB)

